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The macroeconomic situation
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After peaking in 2022, inflation is decreasing Food inflation remains higher
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Share of consumers that traded down due to inflation
Survey in the 5 biggest European Countries (France, Germany, Italy, Spain & UK)

Low Income Medium Income High Income Gen Z (18-26) Milennials (27-42) Gen X (43-58) Boomers & older
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Consumers in a cost-of-living crisis

Consumers have downtraded when shopping, but things are (slightly)looking up
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Look for ways to save EPP:IYA
money when shopping

Actively research 399%
for best promotion

Buy store’s own food
brands instead of
known brands

Focus on healthy
eating and nutrition
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Source: EuroCommerce & McKinsey

Pay a higher price to 1%
get a healthier product

Buy products from 17%
local producers and ‘ |
farmers +2
Buy organic 20
products

+5

Buy environmentally 17%
friendly products . = |
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Focus on inflation in Europe
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Fish & seafood - trends at retail level A
L
Food home consumption - volume changes (%) in 2023 vs 2022
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Volume and value changes (%) 2023 vs 2022
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Fish & seafood consumption in Europe

The European fish & seafood Household consumption of fresh fishery and
shopping basket aquaculture (volume changes in % 2022 vs 2021)
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Fish & seafood - trends at retail level

Fish & seafood shopping basket (value) in 2023
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m Fresh ready to eat

Source: LSA

m Fresh

m Frozen

m Other processed

Changes in volume & value

2022 vs 2021
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The shopping basket in 2023

Sales value changes (%) - 2023 vs 2022

Fruit I 5,4
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‘ Vegetables NN o4
Fish & seafood [N 6.6
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I Milk & dairy N 14,8
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Fish & seafood - trends at retail level I I

Fish & seafood shopping basket (value) in 2023 Changes in volume, value, prices 2023 vs 2022
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